Using Google Analytics for CommonSpot Sites

Skill Level: Basic

All CommonSpot pages contain special code that allows Google Analytics to produce usage statistics reports. In order to view the reports you need to browse to the site at Google.com. It will take some time to familiarize yourself with these reports. More help, including tutorials, can be found in the Google Analytics IQ Lessons.
Logging in
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Use your Browser to go to the Analytics site:

· http://google.com/analytics
· Click the blue image labeled  Access Analytics
· Login

· Email: UWECAnalytics@gmail.com
· Password: webStats!

View Reports
You will find one comprehensive report containing statistics for all UW-Eau Claire CommonSpot sites, as well as a number of individual profile reports. Since there are only 50 profiles available to us, first try using the filtering options in the UW-Eau Claire Website Profile to obtain statistics for your site. 

If you do need additional reporting capabilities, contact Web Development and request to have a profile set up for you.

· In the View Reports: Click to select Website Profile pulldown, select UW-Eau Claire
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· Under Content Overview, click view report
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· Click view full report under Top Content
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· Use the Filter Page options to view just your site’s statistics:

· Type:  /yoursitesURL >>  Go
· You will now see a listing of pages with the statistics. You may expand the view by using the dropdown “Show rows” and choosing the number of rows to show in view
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Other “Content” reports available with filtering:

Overview

Top Content

Content by Title

Top Landing Pages

Top Exit Pages
Traffic Sources >> Keywords
Other Useful Reports
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1. Hot Spots (Site Overlay)
This is a very useful feature for determining the usefulness of navigation, popularity of page and just how many clicks links are getting from a particular page. 

From the Content link, choose Site Overlay. This will overlay a map of the UW-Eau Claire home page. Simply type in the URL for one of your pages and the overlay will switch to it.

2. Keywords

Located under Traffic Sources, the Keywords report allows you to filter, not by site, but by keywords. So, if you want to know how often a particular search term is being used, and to what effect, you can request a report containing or excluding a particular term.

For instance, requesting a report filter containing the term jobs will show you any search phrase that includes the word jobs. The report shows how often users visited one of our pages as a result of the search and other information about how the user acted during the visit. Clicking on one of the terms will give you a specific report about just that one term. 

For example, the specific term uwec job board, brought 2,295 visits with an average time on site of 6 minutes and around 2 pages per visit for a particular one month time frame.  This does not tell you which site the user went to, but it can give you an indication of terms people are using in their searches. 

The practical implementation, then, is to be sure that your metadata keywords and description, as well as content on your pages contain keywords being used.
For those of you using site profiles, you will notice that keyword reports return results for the UW-Eau Claire home page. This is a quirk we cannot control. However, you can guess as to which results come from this home page and disregard them.
