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Introduction Methods
In Western Wisconsin there is a strong push to develop a more robust regional food system, _ L _
for economic development as well as for health reasons. Consumer interest in local foods Our method for this project includes the following:
has grown considerably, however along with the newfound interest are various challenges A _ “ad _
associated with bringing local foods to market. 1. We researched existing prOJe_cts on local food sales similar to our p.rOJect.
_ _ Overall, there was not much literature available. A few notable studies found
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1 Analysis of the historical census data showed that local area farms have decreased in number while

Increasing in size. It also showed that the variety of crops in the area has decreased. 2. \We researched historical data of food crops grown In this region, comparing the
agricultural census of 1929 to 2002.

3. We brainstormed possible ways to track both actual and potential demand and
supply for local products in Chippewa and Eau Claire County. Data from the United
States Department of Agriculture provided the actual supply and potential demand

e ——— i SRS saawame . S In the area. In an attempt to identify the potential supply and demand of food In
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list Included Savorwisconsin.com and the Farm Fresh Atlas.

4. Our next step will be to develop both a demaside and a suppigide survey to

give to local farmers in an effort to gauge both actual demand and potential supply
g - —— =, e s In the area. This will provide the ability to track what, if any, effect local food
o 2o san aon R e groups are making in the area. Farmers were chosen as the survey recipient for
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e T TS it o R e N S grocery stores, would lead to problems with sourcing, as many suppliers of food do
not know exactly where they received the food from. Surveying the general
population would lead to problems due to lack of general knowledge about local

2 Discussion of the best ways to track actual and potential demand and supply are summarized in the chart foods. The average buyer does not know where their groceries were grown.
below: Possible survey areas include the total percentage of locally produced food that Is
sold locally; total acreage of usable farmland in the area; and willingness to sell
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Conclusion
We will attempt to measure
In 2002, the agricultural sector farmers in Chippewa. and Eau
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